
Get Digital Series 201 

 
Google and Google My Business – Understanding Google and how it works as a Search Engine. 
Incorporating SEO (Search Engine Optimization) with Keywords and Voice Keyword Phrases in your 
website, blogs etc. 

 
Google My Business is the “phone directory” of today and tomorrow. Listing your business. How to 
make posts, events and enter your products and services. 

 
Reviews – Understanding Google Reviews. Discussion will include other Review platforms such as 
Facebook, Yelp, Trip Advisor etc. 

 
Data and Analytics - A recent Forbes article stated, “companies that aren’t continuously reinventing 
their business – with data at the core – will end up watching from the sidelines while their market is 
disrupted”. 

 
Data provides information on your customer base, changes in sales and delivery of products, how your 
website and digital platforms are reviewed by your customers, understanding how to target and then 
retarget the market that is truly your core business. 

 
Google, Facebook, LinkedIn, Twitter and Instagram along with business websites will be part of the 
discussion. 

 
Website and Online Foundation - What is the difference between a good-looking website and a website 
that functions properly. Or is there a difference? Understanding how a website functions, writing 
content, security issues, website speed times for desktop and mobile and when is enough, enough. 
 

Understanding how data bases work and how they impact your online presence as well as how they can 
impact successful digital marketing campaign. 

 
Digital Marketing – Do you really know what is digital marketing? Is it just the banner ads that you see 
when you go online or is there more to it? How do you know if it should be a Facebook post or a Google 
Search? Then how do you manage all of it. 

 
Discussion will include reviewing different digital marketing and campaigns and explaining that there is a 
strategy behind each campaign. Using the data collected to determine how to improve your digital 
marketing and then implementing the campaigns.



 


